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GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
DIRECTORATE OF DISTANCE EDUCATION

PROGRAMME: M.A. Mass Communication 4™ Semester & Lateral Entry
SUBJECT: NEWSPAPER PRPODUCTION AND MANAGEMENT

PAPER CODE -MSM 531 A MAX. MARKS -30
Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal marks.
» Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane white A-4 size paper along
with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of maximum data 10
MB per assignment.

» The student needs to upload assignments on students’ portal.

ASSIGNMENT-I
Q.1 Explain the news format of a newspaper and a magazine. What are the differences

between the two? (5)

T HEER 3R {Telied & =37 Blee @ faaor dfSwl = & & 3R F41 §72

Q.2 Discuss the impact of the internet on the news format of newspapers and magazines.

How has the rise of online media changed the way news is presented and consumed?  (5)

SeTeIC & YT & aR H TaIU I9 7ol U R WG &1 7geT wide & ay

Wgﬂ%l:&ﬁmxﬁ‘%méﬂ"jqq ¥ 73T HT JEAOT 3R Qe H&A HT
T HY el §

Q.3 What are the key steps involved in planning the launch of a new newspaper? Explain the

importance of pre-launch research and marketing. (5)

Teh AT IGEIR & dlod HT Aolell Tl H ATAST g aTell Jo@ =ROM T saqredn
aifoT| M-afea RE 3k Arhfesr & Agca #F gHAST|
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ASSIGNMENT-II
Q.1 Discuss the process of registering the title of a newspaper. What legal and regulatory

requirements must be fulfilled? (5)

Teh TN & M & Galledor T Yihar &1 <aredr HIfT| Hid § S 3N
AR 3Ty o HTer gan?

Q.2 What are the different types of news print sources? How do they impact the quality and
credibility of news reporting? (5)

g9 Wi didl & faffest YR 1 Fa1 FASTT Age? d AR R H
Tl 3R fAaaeigar © & 9sd sreld 872

Q.3 Explain the concept of test marketing in the context of newspapers and magazines. What

are the benefits and drawbacks of this approach? (5)

e Af3ar e & e AFLET A IJTUROT FF FASTST| 57 TfocHoT & 39
aRTeT T ®rge 3R hdAr g Hehdd 872
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GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
DIRECTORATE OF DISTANCE EDUCATION

PROGRAMME: M.A. Mass Communication 4™ Semester & Lateral Entry
SUBJECT: RADIO AND TV PRODUCTION
PAPER CODE -MSM 531-B MAX. MARKS -30

Note: Important Instructions for submission of Online-Assignments.
> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

» All questions are to be attempted in legible handwriting and written on plane white A-4 size
paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

> The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.

ASSIGNMENT-I

Q.1 What are the different strategies for revenue generation through programs in TV and
radio media? 5

&Y 3R ST AT & ATETA F FRIFHA GaRT Tod 3cdeed Il & ol
et Tomifaar a2 g7

Q.2 Discuss the role of each member of a television production team and their functioning. 5

CollfaSTel 3cdleat & & Tcdeh Tk HT AR 3R 3e1eh A @l fqavor faear
AT

Q.3 How do DTH and cable TV differ from each other? Compare and contrast. 5
SIATE AR e & & d TR FAT BT 52 Jololl 3N fGEAR & g

ASSIGNMENT-II

Q.1What are the new broadcasting systems and formats in radio and television programs? 5

Iz 3R eNfaea % d § AT yarRoT yome 3R wide Far g7

Q.2Explain the concept of convergence of Information and Communication Technology in
the media industry. 5

AT 3ceT A Faar 3R TR GIeAAR 1 FHeaT F:471 §? 386 IN H

faTar @ sam|
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Q.3What are the different techniques and equipment used in radio and television program
transmission?

T 3R eNfaaa +RIwAT A 39T g ater RAfAesT deheiler 3 3YRIOT F
&7

5
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GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
DIRECTORATE OF DISTANCE EDUCATION

PROGRAMME: M.A. Mass Communication 4™ Semester & Lateral Entry

SUBJECT: ADVERTISING CAMPAIGN MANAGEMENT

PAPER CODE -MSM-531-C MAX. MARKS -30
Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane white A-4 size
paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.

ASSIGNMENT-I

Q.1 What is advertising? Explain the advertising campaign management. 5

faemeT &1 8?7 faausr AfFaer geysr S gHSmSU|

Q.2 Discuss about the steps involves to run a good campaign. 5

T 30T RIS T & [T 3ETF FeAl & IR H T S|

Q.3 Why analysis is important to design an advertisement campaign? 5
et 31feare fSamser e & foiw favelwor &t Ageaqot &7

ASSIGNMENT-II
Q.1 Who is the target audience for an advertising campaign? 5
oI 31fFarer & forw afera gefe i &2

Q.2 Discuss about any political advertising campaign run by the various media channels. 5

faffeet AT ATl GarT Tew o1 @ fhdl ToEiide e HfAI & IR A
T HL|
Q.3 What is brand image and it will work for a campaign. 5

sis ofd Fa7 § 3R I8 e 3T & v w7 FEh)
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GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
DIRECTORATE OF DISTANCE EDUCATION

PROGRAMME: M.A. Mass Communication 4™ Semester & Lateral Entry

SUBJECT: PR CAMPAIGN PLANNING
PAPER CODE -MSM 531 D MAX. MARKS -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries equal
marks.

» Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane white A-4 size
paper along with front page and content table.

» Each page of the assignments must carry your Enrolment Number.

» The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

» The student needs to upload assignments on students’ portal.

ASSIGNMENT-I
Q1. What are the five basic principles of successful public relations campaigns? 5
Hhe S ARG & ara gieardr feia #=r g7

Q2. What is the difference between misinformation and disinformation? explain in detail. 5

el el 3R ACBIR H 7 3R §? [JEar O caren)

Q3. Define consumer behaviour. Explain its relevance in marketing. 5

3UHIFAT SFAgR Pl IRATNT HITAT| TAUUTT F ST G IhdT I cqredr
ST

ASSIGNMENT-II
QL. Define Social Marketing. What are the basic principles of social marketing? 5
AT Ao s g SHifeiv| qmarfers [auve & 7o [fgia & g7
Q2. What is Corporate Social Responsibility? Explain in detail. 5

FraRe TS 3caierdcd FaT &2 [JEarR & carean|
Q3. Discuss any one case study of CSR efforts in India. 5

HRT & TR I Er Hr Fd T 9 T8 W 9T Hi



