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Note: Important Instructions for submission of Online-Assignments.  

Attempt all questions from the following both assignments. Each question carries equal marks.  

Typed and Xerox Copies of Assignments will not be accepted in any case.  

All questions are to be attempted in legible handwriting and written on plane white A-4 size paper along 

with front page and content table.  

Each page of the assignments must carry your Enrolment Number.  

The student needs to scan all pages of handwritten assignment in PDF format size, of maximum data 10 

MB per assignment.  

The student needs to upload assignments on students’ portal.  

 

                                                        ASSIGNMENT-I  

Q.1 Explain the news format of a newspaper and a magazine. What are the differences 

between the two?           (5) 

एक       औ         क             क            ए       क                 ?             

Q.2  Discuss the impact of the internet on the news format of newspapers and magazines. 

How has the rise of online media changed the way news is presented and consumed?       (5) 

        क       क             ए               औ         क             क      

                            क              क        क   औ       क    क  

   क  क             

Q.3 What are the key steps involved in planning the launch of a new newspaper? Explain the 

importance of pre-launch research and marketing.                                                                 (5)                                                                                                            

एक  ए       क       क                                           क         

    ए    -           औ    क      क       क       ए                                                                                        
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                                                            ASSIGNMENT-II  

Q.1 Discuss the process of registering the title of a newspaper. What legal and regulatory 

requirements must be fulfilled?                                                                                  (5) 

एक       क      क क      क   क        क         क   ए  क      क      औ  

     क       क  ए       क        ?                                                                           

Q.2 What are the different types of news print sources? How do they impact the quality and 

credibility of news reporting?                                                                             (5)                       

               क          क   क                ए?                    क  

        औ                क                 ?                                                                                  

Q.3 Explain the concept of test marketing in the context of newspapers and magazines. What 

are the benefits and drawbacks of this approach?                                           (5) 

                            क      क          क       ए         क         

                औ    क        क     ?                                                                            
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Note: Important Instructions for submission of Online-Assignments.  
Attempt all questions from the following both assignments. Each question carries equal 
marks.  

Typed and Xerox Copies of Assignments will not be accepted in any case.  

All questions are to be attempted in legible handwriting and written on plane white A-4 size 
paper along with front page and content table.  

Each page of the assignments must carry your Enrolment Number.  

The student needs to scan all pages of handwritten assignment in PDF format size, of 
maximum data 10 MB per assignment.  

The student needs to upload assignments on students’ portal.  

 

                                                        ASSIGNMENT-I  

 

Q.1 What are the different strategies for revenue generation through programs in TV and 

radio media?                                                                                                                               5                                                                                                                          

     औ                क           क                        क    क    ए 
                       ? 
 
Q.2 Discuss the role of each member of a television production team and their functioning.  5 

                    क      क      क      क  औ    क  क   क               
      ए   
 
Q.3 How do DTH and cable TV differ from each other? Compare and contrast.                     5 

    ए  औ  क         क                      ?       औ               ए   
 
                                                     ASSIGNMENT-II  

 

Q.1What are the new broadcasting systems and formats in radio and television programs?    5      

        औ           क          ए             औ              ? 
 

Q.2Explain the concept of convergence of Information and Communication Technology in 

the media industry.                                                                                                                    5 

                      औ               क  क              ?   क          
             ए   
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Q.3What are the different techniques and equipment used in radio and television program 

transmission?                                                                                                                              5 

       औ           क                                  क  क औ    क       
  ?                                            
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Note: Important Instructions for submission of Online-Assignments.  

Attempt all questions from the following both assignments. Each question carries equal 

marks.  

Typed and Xerox Copies of Assignments will not be accepted in any case.  

All questions are to be attempted in legible handwriting and written on plane white A-4 size 

paper along with front page and content table.  

Each page of the assignments must carry your Enrolment Number.  

The student needs to scan all pages of handwritten assignment in PDF format size, of 

maximum data 10 MB per assignment.  

The student needs to upload assignments on students’ portal.  

 

ASSIGNMENT-I 

 

Q.1 What is advertising? Explain the advertising campaign management.                5 

             ?                     क       ए  

Q.2 Discuss about the steps involves to run a good campaign.                  5 

एक                   क    ए     क क    क               क    

Q.3 Why analysis is important to design an advertisement campaign?                 5 

                     क    क    ए                        ? 

ASSIGNMENT-II 

 

Q.1 Who is the target audience for an advertising campaign?                                        5 

              क    ए         क क     ? 

Q.2 Discuss about any political advertising campaign run by the various media channels.    5              

                             ए         क          क               क          

     क    

Q.3 What is brand image and it will work for a campaign.        5 

                औ     एक        क    ए क   क      
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Note: Important Instructions for submission of Online-Assignments.  

Attempt all questions from the following both assignments. Each question carries equal 
marks.  

Typed and Xerox Copies of Assignments will not be accepted in any case.  

All questions are to be attempted in legible handwriting and written on plane white A-4 size 
paper along with front page and content table.  

Each page of the assignments must carry your Enrolment Number.  

The student needs to scan all pages of handwritten assignment in PDF format size, of 
maximum data 10 MB per assignment.  

The student needs to upload assignments on students’ portal.  

                                                

ASSIGNMENT-I 

 

Q1. What are the five basic principles of successful public relations campaigns?   5 

         क          क                              ? 

Q2. What is the difference between misinformation and disinformation? explain in detail. 5 

          औ                        ?                   

Q3. Define consumer behaviour. Explain its relevance in marketing.   5 

               क           क   ए             क        क   क         
क   ए  

                                                 

                                                        ASSIGNMENT-II  

 

Q1. Define Social Marketing. What are the basic principles of social marketing?  5 

      क       क           क   ए        क       क                   ? 

Q2. What is Corporate Social Responsibility? Explain in detail.    5 

क             क                  ?                   

Q3. Discuss any one case study of CSR efforts in India.      5 

          ए          क   क   एक क                क    


